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DISCLAIMER

This document has been produced without formal United Nations editing. The designations employed and the 
presentation of the material in this document do not imply the expression of any opinion whatsoever on the part of 
the Secretariat of the United Nations Industrial Development Organization (UNIDO) concerning the legal status of any 
country, territory, city or area or of its authorities, or concerning the delimitation of its frontiers or boundaries, or its 
economic system or degree of development. Designations such as “developed”, “industrialized” and “developing” are 
intended for statistical convenience and do not necessarily express a judgment about the stage reached by a particular 
country or area in the development process. Mention of firm names or commercial products does not constitute an 
endorsement by UNIDO. The selection of projects to illustrate UNIDO’s engagement aims at demonstrating their 
geographic and thematic variety and scope and is not endorsed by UNIDO.
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I. FOREWORD
In 2018, the project “Promote the development 
of SMEs between China and other BRICS 
countries through e-commerce development” 
will be in its final implementation phase, with 
several activities taking place this trimester. 
The 6th UNIDO-BRICS Cooperation Quarterly 
Report provides an overview of UNIDO-BRICS 
cooperation activities for the first quarter of 
2018, and informs on upcoming events.

II. HIGHLIGHTS OF UNIDO-BRICS 
COOPERATION

v	The BRICS Plus E-commerce Report 2018 
& E-commerce capacity index for BRICS+ 
countries

Within the BRICS project, UNIDO and the 
Shanghai Academy of Social Sciences (SASS) 
are preparing a report on e-commerce in BRICS 
countries that focuses on e-commerce sectors, 
their development status, challenges and 
cooperation opportunities. This year’s report 
also introduces two novel features, namely the 
“plus” concept, which allows for additional 
countries to be surveyed; and the development 
of an E-commerce Capacity Index that quantifies 
global e-commerce development. Furthermore, 
the report explores innovative ways of presenting 
the development status of e-commerce as well 
as the identification of each country’s strengths 
and weaknesses. In addition, an outline of 
the report was discussed during the Expert 
Group Meeting (EGM) on BRICS E-commerce 
Cooperation, which took place from 19 to 20 
March 2018 in Vienna. The following national 
experts were recruited for BRICS+:

• Ms. Kaiyan SHEN (China), Director, Institute 
of Economics, Shanghai Academic of Social 
Sciences
• Ms. Antonina LEVASHENKO (Russia), Head, 
Russia-OECD Centre, RANEPA, Moscow
• Mr. Gabriel Alvares DE LIMA (Brazil), Founder/ 
Managing Director, Enext, São Paulo
•  Ms. Bishakha BHATTACHARYA (India), 
Senior Director and Head, Public Policy 

National Association of Software and Services 
Companies
•  Mr. Yarik TURIANSKYI (South Africa), 
Deputy Programme Head, Governance and 
APRM Programme South African Institute of 
International Affairs
• Ms. Bovy SOK (Cambodia) Jurist Consultant, 
Ministry of Post and Telecommunication of 
Cambodia
• Mr. Meng TONG (UK), Research fellow, 
University of Birmingham
• Mr. Mitiku Shiferaw TEBEKA (Ethiopia), 
Assistance Professor of E-commerce and Supply 
Chain Information Systems, the Addis Ababa 
University
• Mr. José Luis DE LA CRUZ GALLEGOS (Mexico), 
Director, The Institute for Industrial Development 
and Economic Growth

v	Chengbu Poverty Reduction project 
mission

Ralf Bredel, UNIDO Representative in China, 
Zhen Wang, Chief of the Asia and the Pacific 
Programme at UNIDO, and Karl Schebesta, Chief, 
UNIDO Food Systems and Nutrition Division, 
participated in a scoping mission to Chengbu, 
China, from 20 to 26 January 2018. Three steps 
to promote the development of e-commerce in 
Chengbu were discussed:

1) selling of agricultural products online
2) implementing industrial design to agricultural 
products
3) developing agricultural products on the basis 
of local conditions and requirements
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Furthermore, capacity building on entrepreneurship 
and local training on e-commerce should be 
strengthened for successful partnerships, including 
with: 

• DHgate: an e-commerce platform, specialized 
in B2B activities around the world, with more 
than 14 million different articles and 17 million 
users 

• GWW: an integrated solutions’ provider 
for international trade and e-commerce 
businesses, including B2B (Alibaba, Made-
in-China, Tradekey, etc.) and B2C (AliExpress, 
Amazon and Ebay etc.) operations. GWW also 
provides training programmes, including for 
SMEs

Furthermore, collaboration with the Alibaba 
group was strengthened through meetings 
with Mr. ZHANG Ruidong and Ms. LUO Lin, who 
agreed to promote the cooperation with UNIDO 
on various platforms. Mr. Wang from UNIDO also 
confirmed the great progress achieved to date, 
with around 150 villages now having access to 
e-commerce service platforms and the local 
e-commerce association having more than 60 
members. There is a proposal to establish a 
cooperative fund for rural e-commerce with the 
support of Alibaba

v	eTrade for All: Unlocking the Potential of 
E-Commerce in Developing Countries

A recent initiative by UNCTAD, eTrade for All, 
encompasses the idea that E-commerce is a 
powerful driver of economic growth, inclusive 

trade and job-creation across the developing 
world. It is a programme that aims to improve 
the ability of developing countries, and 
particularly Least Developed Countries (LDCs), 
to use and benefit from the digital economy. 
UNIDO firmly believes that the 2030 Agenda for 
Sustainable Development will only be achieved 
through partnerships and collective actions, 
and thus joined the eTrade for All initiative. The 
Organization expects that it would be available 
to:

• Raise awareness of opportunities, challenges 
and potential solutions, including best practices 
related to leveraging E-commerce

• Mobilize and make more effective use of 
financial and human resources to implement 
E-commerce projects

• Strengthen coherence and synergies among 
partners’ activities to increase impact and 
enhancing aid efficiency

In March 2018, UNIDO Director General LI 
Yong signed a Joint Declaration to support this 
initiative and to deepen the multi-stakeholder 
partnership. In an exclusive interview with 
UNCTAD, Li said: “E-commerce has the potential 
to transform a nation’s development. As part 
of its support for Inclusive and Sustainable 
Industrialization, UNIDO stands ready to 
collaborate with all stakeholders to improve 
quality infrastructure, strengthen capacity 
building, and foster innovation of SMEs for 
E-commerce.” 

v	Expert Group Meeting on BRICS 
E-commerce Cooperation

The Expert Group Meeting (EGM) on BRICS 
E-commerce Cooperation was organized by 
UNIDO on 19 and 20 March 2018 at the Vienna 
International Centre (VIC), in Vienna.

The aim of the meeting was to bring together 
experts from BRICS countries, related 
international organizations (UNCITRAL, ITC and 
WTO), research institutions, associations and 
companies to discuss guidelines for governance 
on the e-commerce platforms, the BRICS 
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e-commerce cooperation strategic action plan, 
the Charter of the International E-commerce 
Industry Alliance (IEIA), and the 2018 BRICS 
plus e-commerce report.

On 20 March 2018, participants undertook a 
field visit to the Handelsverband, the Austrian 
Retail Association, which has over 10,000 
members, including Rewe Group, OBI and 
Zalando, and with partners such as Google, 
DHL and Paypal. During the EGM, it was 
acknowledged that e-commerce is playing an 
increasingly important role in promoting the 
growth of trade, trade transformation and job 
creation and that it has the potential to enable 
developing countries to better participate and 
benefit from global value chains. 

BRICS members have duly acknowledged 
challenges that the digital divide imposes on 
many countries, which emphasizes the need 
to bridge this digital divide and address the 
socio-economic implications to ensure that 
e-commerce better contributes to inclusive 
growth. Finally, e-commerce is perceived as a 
win-win approach that can bring together not 
only BRICS countries but also disseminate the 
success stories and replicate the experiences 
to other developing countries (BRICS-plus). 
Looking to the future, UNIDO will further engage 
in e-commerce development, with a particular 
determination to:

• Expand the e-commerce project from BRICS 
to other developing countries and reflect it in 
UNIDO’s PCPs. 

• Focus on fundraising activities to secure 

implementation of phase II of the e-commerce 
project on skill development. 

• Establish long term partnerships with global 
research institutions and think-tanks. Deepen 
collaboration with UNCTAD, WTO, ITC, IAEA, 
ISO, ITU and UNCITRAL – which have proven 
expertise in e-commerce development. 

• Explore the establishment of International 
E-commerce Industry Alliance in cooperation 
with governmental departments and business 
associations. 

III. UPCOMING EVENTS IN 2018
Ø	1. To facilitate the establishment and 

launching of the Charter of the International 
E-commerce Industry Alliance (IEIA)

Ø	2. To finalize the e-commerce training 
manual

Ø	3. To participate in the E-commerce week 
organized by UNCTAD in April

Ø	4. To organize B2B Workshop on 
Promoting E-commerce Development in 
South Africa, to be held in November in 
Johannesburg:

The workshop aims to bring together leading 
e-commerce associations, e-commerce 
companies and experts from South Africa and 
China to interact and share their experiences 
of e-commerce, thus taking their business 
to the next level. The goal of the workshop is 
for companies to carry out B2B e-commerce 
matchmaking exercises for the development of 
collaborative relationships and partnerships

Ø	5. To prepare the 2018 BRICS Plus 
E-commerce Report in cooperation with 
SASS

IV. CONTACT 
• Ms. Dragana Marusic 

d.marusic@unido.org 

• Ms. Jessica Zhang 

jia.zhang@cifalshanghai.org

mailto:d.marusic@unido.org
mailto:jia.zhang@cifalshanghai.org
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